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Many times, our stories go unheard because of the constant noise surrounding us. Gargiulo's research
outlined in this book provides more than just techniques for spinning corporate tales. For the first time, we
have become storytellers with tools to transform the deceptively simple power of stories into something
grand. -- Lynne Ellyn, Senior Vice-President & CIO, DTE Energy

I'm impressed! I've covered the fifty-foot shelf of business books at major booksellers and thought there
was nothing more that anyone could tell me. | was wrong, dead wrong. Terrence Gargiulo has opened my
eyes and ears to new ways of communicating. Something this important can't be left on the printed page.
-- Thomas Quinn, Vice President, Fair Isaac

Gargiulo has shared a wealth of unique facilitation techniques, approaches, tools, and activities that
cannot be found anywhere else. Our large scale customized learning and communication architectures
for our clients will be guided by this new and essential resource. -- David Carey, President, ROI
Training, Inc.

Terrence Gargiulo immerses us in the world of sense making through stories. Collaborative leaders
create communities where people discover how to hear each other and themselves and build
understanding. Terrence shows us how to bring this magic alive in our organizations through narrative to
drive results and inspire commitment. -- Linda Dunkel, CEO, Interaction Associates

Terence Gargiulo reveals the secret to storytelling for better communication in organizations: it is story
eliciting. A marvelous storyteller himself, Gargiulo avoids manipulating stories to persuade followers.
Instead, he offers a variety of methods to tease out the wealth of stories always present but not always
spoken or heard. Rather than pushing a corporate-endorsed story, Gargiulo facilitates story sharing that
seemingly magically leads to people making connections and being connected in the web of
organizational life. These connections are Gargiulo's "breakthrough" communications, and they are amply
demonstrated with dozens of corporate examples. And the best part? Gargiulo shows us, step by step,
how to create this storytelling communication magic in our own organizations. Bravo!

Grace Ann Rosile, Ph.D. Founding Board Member, Storytelling Organization Institute

Assistant Professor of Management, New Mexico State University

As a tribal leader uses stories to pass along a village’s history and traditions, so can organizational
leaders inculcate the kind of behavior that leads to superior outcomes. Terrence Gargiulo has made it
easier to build a workplace that serves everyone by reminding us of basic human qualities we all inherit
and rarely use: attending, listening, and reflecting... Each chapter provides insights and guidelines
needed to move ahead. This is a book for those who are looking for real change today and tomorrow, not
next year. -- Jamie Douraghy, President, Artisan Creative

Terrence Gargiulo is a delightful writer, solid thinker and a wonderful storyteller. You won’t need to
memorize the five basic steps or the ten critical strategies. Sit back, relax and read it like a novel. Then go
out and use it and feel the difference!” — John Skowlund, CEQO, Avilar Technologies, Inc.




FEEDBACK FROM RECENT PARTICIPANTS
“The best instructor in awork environment | have encountered, Bravo! Terrence”
“The instructor was engaging and encouraged participation”

“I would take a course from this instructor anytime because | would trust his ability to challenge
me”

“Great person —understands audience and works with us, gave us extreme comfort level which
made the course open and very interactive”

“Terrence was very effective in facilitating the course. He is very in sync with the class
participants. He was able to bring out communicating techniques from inside myself. He has
given me confidence”

“He is very articulate and knowledgeable and especially on the spot, he is very effective and
provides useful information that is practical”
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