Conquering the Digital Divide

“The Role of Digital Storytelling & Computer Networks in Knowledge Management”

NINE KEY ASSUMPTIONS

1. Stories are fundamental to how we think, learn, and communicate.

2. Knowledge is power so the dissemination of knowledge is empowerment.

3. A lot of knowledge is in the form of unstructured data (i.e. people’s stories -memories, experiences, and ideas).
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4. Eliciting stories from employees, and creating opportunities for people to share stories promotes knowledge sharing.



5. Not all stories contain knowledge.

6. Knowledge has to be extracted from a story.

7. Knowledge does not lend itself to being stored in central repositories (i.e. databases).

8. Computer networks provide significant new modalities for human interaction and story sharing.
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“We are an Organizational Development firm specializing in using stories to galvanize your organization."
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